29044251209

Thomasenia P. Duncan

General Counsel
Federal Election Commission

999 E Street, N.W.
Washington, D.C. 20463

Re:

Dear Ms. Duncan:
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Response of John McCain 2008, Inc. and McCain-Palin 2008, Inc. in MUR
6147

Plnse.ﬁnd?mlosedmoﬂginalmdtwocopioftheruponseof.lohnMchnZOOS Inc. and

McCain-Palin 2008, Inc. (Joseph Schmuckler, Treasurer) to David A. Raffel’s complaint in

Matter Under Review 6147.

Should you have any questions concerning this response, please feel free to contact me

Sincerely,

Trevor

/2

£ul

heZ d atinih

SR
™y
yy303d

%3038

e
B\ LR LERE

1355532
43
S
)
3N

!
a3
N G




29044251210

In early November 2008, Senator Jolm McCain paid tribute to American troops and
veterans in a short statement that neither advocated his candidacy, nor referenced the 2008
general election. The tribute was only a small part of an annually held military-appreciation
program that included, among other things, an Army induction ceremony and a military plane
“flyover.” Despite the lack of electioneering content in Senator McCain’s tribute and the
established, non-political nature of this event, David A. Raffel claims that John McCain 2008,
Inc. and/or McCain-Palin 2008, Inc. (collectively, the “McCain Campaign™) accepted a
prohibited in-kind contribution. But Mr. Raffel’s claim is incormrect because the Kansas City
Chiefs never made an “expenditure” and because Senator McCain’s tribute was not a
“coordinated communication.”

STATEMENT OF FACTS

The Kansas City Chiefs organization is & professional football team in the National
Football League (“NFL"). The Chiefs hosted a Military A ?pmmum Day during their
November 2, 2008 game with the Tnmpn Bay Buccaneers'—the Chiefs’ last home game in
Kansas City before Veterans Day.2 NFL teams, mcludmg the Chiefs, regularly hold programs
similar to Military Appreciation Day each November.® During Military Appreciation Day, the
Chiefs offered Armed Forces members discounted tickets, organized a military plane “flyover,”
held an Anny induction ceremony at halftime, and arranged military tributes for game
attendees.* One such tribute was offered by Senator McCain, a prominent Vietnam War veteran
and a strong advocate of pro-military government policies during his 25 years as a federal
officeholder. Although Senator McCain was a federal candidate at the time, his comments made
no mention of his candidacy, his opponent, or any election. Senator McCain’s tribute read as
follows:

Today at Arrowhead, we are honoring the fine men and women in uniform who have
served and continue to serve this country.

The sacrifice that these men and women make, allow us to enjoy unparalleled personal
freedom and quality of life in the United States of America. We should honor those who
are currently in harm's way defending our freedom, and the brave families that await their
safe return. And to all those who have returned from overseas - welcome home.

! WIBW-TV. Kam Ciy ﬂieﬁ to Celebrate Mill'my Appnciatian Day, Oct. 28, 2008, available ar

KnmCmCheﬁMSeumSchedule.amhdhmouExhibnl
? Press Release. National Football League (2007), attached hereto as Exhibit 2.
4 Kansas C'ity Chiefs Military Appreciation Day Flyer, attached hereto as Exhibit 3.
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To all men and women serving in our armed forces, to their families, and to our veterans:
you are the best Americans, you are the bravest among us. What you have done for us,
we can never do for you. But we are mindful of that distinction, and humbled by it. And
our appreciation for your service demands us all to do what we can, in less trying and less
costly circumstances, to help keep this nation a place and an idea worthy of the hardships,
danger and sacrifices you have born so valiantly for us.

Thank you.’

Senator McCain could not appear personally at Military Appreciation Day, so the tribute was
pre-recorded and shown on the scoreboard at Arrowhead Stadium (the Chiefs’ home field),
which, among other things, displays in-game entertainment, shows statistics, and replays football
action for game attendees.” Senator McCain’s participation in Military Appreciation Day was
thus ceremonial and non-political in nature and was limited to a recorded tribute to the men and
women of the Armed Forces, from a noted war hero and senior Senator on the Senate Armed
Services Committee.

Despite the fact that Senator McCain’s tribute did not advocate his candidacy or
reference any election, David Raffel filed a complaint with the Federal Election Commission
(*Commission™) on December 12, 2008 and claimed that the military tribute “amounted to an
unreported in-kind contribution” from the Chiefs to the McCain Campaign.” Mr. Raffel’s
complaint generated this Matter.

ARGUMENT

In alleging a violation, Mr. Raffel presumably refers to federal law’s ban on contributions
from corporations® and on private contributions to publicly funded presidential candidates.” But
the McCain Campaign accepted no such contribution. The Chiefs did not make an “expenditure”
by including Senator McCain in Military Appreciation Day activities and Senator McCain's
military tribute was not a “coordinated communication.”

A. The McCain Campaign Did Not Accept an In-Kind Contribution Because the
Kansas City Chiefs Did Not Make sn “Expenditure” by Displaying Senator
McCain’s Tribute to Military Personnel on Arrowhead Stadlum’s Scoreboard

An appearance by an individual who is a candidate does not automatically result in an in-
kind contribution, as Mr. Raffel suggests.'® Federal law is careful to define the circumstances
under which such appearances are regulated and subject to contribution limits and source

5 November 2nd Troop Tribute—Background and Script, attached hereto as Exhibit 4.

¢ See Kansas City Chiefs Scoreboard—Arrowhead Stadium, attached hereto as Exhibit 5.
7 Complaint of David A. Raffel § 4 (Dec. 12, 2008).

"11 CFR § 1142(d).

11 C.FR. § 9003.2(a)2).

1 Complaint of David A. Raffel § 4 (Dec. 12, 2008).
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prohibitions. An “in-kind contribution” is an “expenditure™ made “in cooperation, consultation, or
concert, with, or at the request or suggestion of” a candidate, a candidate’s authorized committees, or
their agents.'! An “expenditure” is “anything of value™ made “for the purpose of influencing any
election for Federal office.”'?

The Chiefs organization did not make an “expenditure” because it did not expend
“anything of value” in order to display Senator McCain’s military tribute. “Anything of value”
includes “the provision of any goods or services . . . [for] less than the usual and normal charge,”
the goods® and services’ fair market value.'? The Chiefs did not charge Senator McCain and/or
the McCain Campaign any fee because Senator McCain’s ceremonial Military Appreciation Day
appearance had no market value. Senator McCain’s tribute did not cause the Chiefs to incur any
additional or incremental costs—the scoreboard would have remained on during the entire
Chiefs-Buccaneers game even if Senator McCain had not appeared.'* And unlike an
advertisement for goods or services, the Chiefs historically never charge any individual to pay
homage to the achievements and sacrifices of servicemen and servicewomen during the annual
Military Appreciation Day program.'* Because the Chiefs did not incur any incremental costs
and did not forgo any revenue, the Chiefs did not expend “anything of value” to display Senator
McCain’s military tribute on Arrowhead Stadium’s scoreboard and therefore did not make an
“expenditure.”

Senator McCain’s military tribute was also not an “expenditure” because it was not “for
the purpose of influencing” a federal election. Mr. Raffel makes much of the fact that Senator
McCain offered his tribute shortly before the November 2008 general election.'® But the mere
appearance of an individual who is a federal candidate does not make an activity “for the purpose
of influencing” that individual’s election, even if the activity occurs shortly before an election.'”
To determine whether an activity is “for the purpose of influencing” a federal election, the
Commission has examined an activity’s stated purpose and the extent to which the activity’s
facts and circumstances comport with the stated purpose.'® Specifically, the Commission has
examined the activity’s established history, the capacity in which the candidate participated, and
the presence or absence of electioneering language during the activity.'® The stated purpose of
Military Appreciation Day was just as it sounds—to show appreciation for military personnel.?°
The facts and circumstances of Military Appreciation Day support this stated purpose. The
Chiefs, along with many other NFL teams, hold an annual Military Appreciation Day during a
home game in the month of November—the month that our entire nation formally celebrates its

"2 U.S.C. § 441a(a)X7XBXi).

22 U.S.C. § 431(9XA); 11 CFR § 100.111(a).

¥ 11 CFR. §100.111(¢).

" Howie Erenberg AfY. { 5, attached hereto as Exhibit 6.

' Howie Erenberg Aff. 1 3, attached hereto as Exhibit 6.

'* Complaint of David A. Raffel 11 2, 4, 7 (Dec. 12, 2008).

17 See Fed. Election Comm’n Adv. Op. 1996-11 (National Right to Life Conventions, Inc.); Fed. Election Comm'n,
Campeign Guide for Corporations and Labor Organizations 84 (2007) (stating that an appearance as a non-candidate
“may occur at any time, even shortly before an election, because the speaker is not appearing to promote his/her
candidacy.”) (emphasis in original). See also Fed. Election Comm’n Adv. Ops. 2007-21 (Holt), 2006-10 (Echostar),
2003-25 (Weinzapfel).

'* Fed. Election Comm’n Adv. Ops. 1999-11 at 3; 1999-34 at 4.

" Fed. Election Comm'n Adv. Ops. 1999-11 at 3 n.G; 1999-34 at 6.

 Kansas City Chiefs Military Appreciation Day Flyer, attached hereto as Exhibit 3.
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vetetanlz'TheChleﬁ-BuecmmguneonNovemberz,ZOOSwasﬂ\eChwﬁ' last home game
before Veterans Day.? Senator McCain'’s involvement with similar, military-related activities
long preceded his 2008 presidential candidacy.” His tribute did not reference his candidacy or
the 2008 general election. It was just one part of a Iargermnhnry-focused program that included
an Army induction ceremony and military plane “flyover.”?* Military Appreciation Day’s
established history, Senator McCain's participation, and the absence of clectioneering language
all show that Senator McCain's tribute was not “for the purpose of influencing” his election.

Because the Chiefs did not expend “anything of value” or influence a federal election by
displaying Senator McCain’s military tribute on Amrowhead Stadium’s scoreboard, the Chiefs did not
make an “‘expenditure” and the McCain Campaign did not accept an in-kind contribution.

B. The McCain Campaign Did Not Accept a Contribution Becaunse Senator McCain's
Tribute to Armed Forces Members Was Not a “Coordinated Communication”™

Senator McCain’s military tribute was not a “coordinated communication™ and therefore
did not result in the McCain Campaign receiving an in-kind eontnbunon A “coordinated
communication” is generally treated as an in-kind contribution. To be a “coordinated
communication” and in-kind contribution, a message must satisfy all three parts of a
Commission-promulgated test—the so-called “conduct,” “content,” and “payment” prongs.2®
Senator McCain’s tribute did not meet the test’s “content” and “payment” prongs and therefore
did not cause the McCain Campaign to accept an in-kind contribution from the Kansas City
Chiefs.

1. in’s Tri as Not a i unication” Because It

Did Not Meet Any “Content” Standards

A message meets the “coordinated communication” test’s “content” prong if it: (1)
qualifies as an “electioneering communication™; (2) constitutes a republication of campaign
materials; (3) “expressly advocates the election or defeat of a clearly identified” federal
candidate; or (4) amounts to a “public communication” that refers to a clearly identified
presidential candidate and that is “publicly dambuted or otherwise publicly disseminated” in a
jurisdiction during the general-election period.”’

Senator McCain’s tribute was not an “electioneering communication™ because it was not
distributed by “broadcast, cable, or satellite."** It was displayed on a scoreboard and viewed by

2! press Release, National Football League (2007), attached hereto as Exhibit 2.
2 Kansas City Chiefs 2008 Season Schedule, attached hereto as Exhibit 1.
» Senator John McCain, Blognphy. Us. Senm Website, at

“xmuCnycmefsmhmyAppmmDaynyer mumuems

311 C.F.R. § 109.21(b).

3 {1 CFR. § 109221(s).

711 C.F.R. § 109.21(c). The fourth standard applies to a “period of time beginning 120 days before the clearly
identified candidate’s primary or preference election in that jurisdiction, or nominating convention or caucus in that

Wnaggmlw“hdqofhmﬂem —a period that clearly includes November 2, 2008,
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gunemmdeeswnﬂun Arrowhead Stadium. In addition, no evidence indicates that the tribute
“republishe{d], in whole or in part, campaign materials prepared by” the McCain Campaign.2’
The tribute also does not satisfy the third “content” standard because it fails to meet the
definition of “expressly advocate.” As the script shows, Senator McCain’s military tribute did
not contain any so-called “magic words” like “vote,” “re-elect,” “support,” “defeat,” or “reject™;
nor could it “only be interpreted by a reasonable person as” advocating Senator McCain’s
election such that its “clectoral portion . . [wu]mgmveoflyonemenmng and such that
“[r]usonablemmdleouldnotdxfferutowhethu it encourage{d] actions™ to elect Senator
McCain.*® Senator McCain’s message was both intended and effected only as a tribute to
American military personnel. He used his entire statement to pay due respect to their efforts and
sacrifices.

Senator McCain’s tribute did not satisfy the fourth and final “content” standard because it
was not a “public communication,” which is defined as:

a communication by means of any broadcast, cable, or satellite communication,
newspaper, magazine, outdoor advertising facility, mass mailing, or telephone bank to the
general public, or any other form of general public political advertising.”'

Senator McCain's tribute is not a “public communication” because Arrowhead Stadium’s
scoreboard is not an “outdoor advertising facility.” Commission guidance has consistently and
narrowly interpreted this term to include only billboards and facilities highly similar to
billboards.*? For example, the Commission’s Office of General Counsel viewed a race-car-
mounted advertisement as 2 “general public political advertisement™ rather than an “outdoor
advertising facility” even though the race car drove “outdoors” and displayed “advertising. "’
Although Arrowhead Stadium’s scoreboard presumably shows advertisements, it also displays a
significant amount of non-advertising content, including in-game entertainment, statistics, and
replays of football game action.* The scorcboard’s versatility and ability to show non-
advertising content therefore make it different from a billboard or other similar “outdoor
advertising facility.” The seemingly broad “outdoor advertising facility” is also narrowed by the

2 11 CFR. § 109.21(c)2).
Y11 CFR. §100.22.
i 2 11 CFR. § 10026,

2 See, e.g.. Fed. Election Comm’n, /nternet Communications, 71 Fed. Reg. 18589, 18595 (Apr. 12, 2006) (stating
that “public commmunication™ includes billboards); Fed. Election Cormm'n Adv. Op. 2007-34 at 3 (Jackson) (“Here,
the billboard advertisement is a “public communication® because it is 2 commmmication made through an *outdoor
aclvertilmg ﬁcllity *"); Fed. EleclionCmn,SpnclnlNotkuonPaliMAﬁdemm Brochure (2006),

: feC. SOV DR res/potices. shtmi; Fed. Election Comin'n, Record, at 2 n.3 (Jan. 2003),
mnhbleﬂwmi_’mmmmﬂ% pnbllc communication’ means any communication by
means of television, . . . radio, ncwspaper, magazine, billboard, mass mailing, telephone bank or any other form of
Mpublnpohmllldmung.CommumwﬂnlmmethMWmlh:deﬁmUonofp\bec
mmmam‘)(enphuu added); Fed EhmnCotmn.BCIu Definition Backgrounder, at

i/ www, fec, g pnd/bx itions.shirpl (using “billboard™ in place of “outdoor advertising facility™
indeﬁmng bublneomnwmon").b‘nahullc.l’k.i! 100.80, 100.88, 100.89, 100.140, 100.147, 100.148,
100 149, 110.14 (excluding “billboards™ from “contribution” and “expenditure™ definitions).

¥ Fed. Election Comm’n, Matter Under Review 5420, First General Counsel’s Report at 8 (2004) (analyzing a stock
car placard under the term “general public political advertising™ rather than “outdoor sdvertising facility).
M Sec Kansas City Chiefs Scorehoard—Arrowhead Stadium, attached hereto as Exhibit 5.
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phrase “any other form of %ﬂlﬁﬂ public political advertising” that ends the list of “public
communication” examples.

Senator McCain’s tribute also does not qualify as a “form of general public political
advuﬁshg”foruueemmmwsudium'swmboﬂﬂdmmtmgathe
“general public.” In a communication context, “general public™ comanpluesbothah?e
number of potential communicatees and an effort to reach beyond a defined audience.
Wpomtumldeespemllyplnnundethe&mmm 8 eontmtprunvg,' which requires
that a “public communication” be publicly “distributed” or “disseminated.™" A radio broadcast
reaching individuals in other locations would therefore be a “public communication™ and an
intercom, which is meant only to reach individuals within a defined space, would not be a
“public communication.” Like an intercom, Arrowhead Stadium’s scoreboard reaches game
attendees within the stadium’s defined space. The Chiefs make no effort to distribute or
disseminate the scoreboard’s displays to individuals outside of the stadium, memmgthat
Arrowhead Stadium’s scoreboard messages are not “public communications.™® Second, as
discussed above, Senator McCain’s tribute was not “general public political advertising™ because
it was not “political” and only mentioned men and women of the Armed Forces without
reference to Senator McCain’s candidacy.”® Third, Senator McCain's tribute was not “general
public political advertising” because it was not “advertmng ” A scoreboard does not fall within
the list of enumerated media in the “public communication” definition, so it “can qualify as a
public communication’ only if it is a form of advemsmg and therefore falls within the catch-all
category of ‘general public political advertmng. 'l‘he “word ‘advertising’ connotes
communication for which a payment is reqmred. ' As mentioned, the Chiefs did not incur any
additional or incremental costs to display Senator McCain’s recorded tribute.”? The Chiefs also
have never charged any mdmdull to offer a military tribute during the annual Military
Apprecistion Daypmgam > Because Senator McCain’s tribute is not a “communication for
which a payment is required,” it is neither an “advertisement™ nor, by extension, “a form of
general public political advertising.”

% 11 CF.R. § 100.26 (emphasis). See Fed. Election Comm'm, Disclaimers, Fraudulent Solicitations, Civil
Penalties, and Personal Use of Campaign Funds, 67 Fed. Reg, 76962,76963 (Dec. 13,2002) (*[E]ach form of
ommmmwmnywmhdcﬁuﬁmof'wblkmmm as well as each form of
cmmmonhmdmthufemuha ‘communication’ in 2 U.S.C. S 441d(a), must be a form of *general public
?‘o&e Fed. Election Com n, Coordinated and Independent Expenditures, 68 Fed. Reg. 421, 430 (Jan. 3, 2003)
(“The use of the term ‘public communication’ provides consistency within the regulations and distinguishes covered
cormnunications from, for example, private correspondence and internal communications between a corporation or
Iabor organization and its restricted class.™).
37 11 CFR. § 109.21(cX4).
% Howie Erenberg AfY. { 6, attached hereto as Exhibit 6.
¥ The Commission has already contemplated the possibility of candidate-delivered messages not being sufficiently
clection-related to qualify as » “coordinated comerunication™ by promulgating the so-called “endorsement™ and
“charitable solicitation” exemptions. 11 C.F.R. § 109.21(g).
% Eed. Election Comm’n, /nternet Communications, 71 Fed. Reg. 18589, 18594 (Apr. 12, 2006).
“ o Fed. Election Comm'n, Internet Communications, 71 Fed. Reg. 18589, 18594 (Apr. 12, 2006).

# Howic Erenberg AfY. 1 S, attached hereto as Exhibit 6.
“ Howie Erenberg AfY. § 3, attached hereto as Exhibit 6.
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Senator McCain's tribute fails to satisfy any “content™ prong standards. It is therefore not
a “coordinated communication” or in-kind contribution under the Commission’s regulations.

A “coordinated communication” must be “paid for, in whole or in part, by a person
other than [a] candidate.” To reiterate a point made above, the Chiefs did not “pay” to display
Senator McCain's military tribute. The Chiefs incurred no additional or incremental costs.

They also did not “pay” by forgoing revenues because they had never charged past high-profile
individuals who paid tribute to American troops on Military Appreciation Day.** The Chiefs
therefore did not “pa[y] for, in whole or in part,” meaning that Senator McCain’s military tribute
was not a “coordinated communication.”’

CONCLUSION

The McCain Campaign did not accept an in-kind contribution because the Chiefs never
made an “expenditure” by disbursing “anything of value” or by influencing a federal election in
displaying Senator McCain’s military tribute on Arrowhead Stadium’s scoreboard. The McCain
Campaign also did not accept an in-kind contribution because Senator McCain’s military tribute
did not satisfy the “content” and “payment” prongs of the Commission’s “coordinated
communications” test. The Commission should therefore find that no violation occurred and
should dismiss this Matter.

“11CFR §109.21

* Howic Erenberg AfT. { S. attached hereto as Exhibit 6.

“ Howie Erenberg AfY. 4 3, attached hereto as Exhibit 6.

47 See Fed. Election Comm'n Adv. Op. 2004-14 at 4 (Davis).
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Kansas City Chiefs Schedule—2008 Season

http://www.kcchiefs.com/schedule/
PRESEASON
Result Dats Opponent
Wa24-20 08/07/08  at Chicago Bears
L17-27 08/16/08  Arizona Cardinals
LO0-24 08/23/08  at Miami Doiphins
W21-17 08/28/08  St. Louls Rams
REGULAR SEASON
Result Date Opponent
L10-127 09/07/08  at New England Patriots
L8-23 ) 09/14/08  Oaidand Raiders
L14-38 09/21/08 . at Atlanta Falcons
wW33-19 09/28/08  Denver Broncos
LO-34 10/05/08  at Carolina Panthers
10/12/08 Bye
L10-34 10/19/08 Tennessee Titans
L24-28 10/26/08  at New York Jets
L27-30(0T) 11/02/08 Tampa Bay Buccansers
L19-20 11/09/08  at San Diego Chargers
L20-30 11/16/08  New Oricans Saints
L31-54 11/23/08 Buffaio Bllls
W20-13 11/30/08 at Oakiand Raiders
L17-24 12/07/08 at Denver Broncos
L21-22 12/14/08  San Diego Chargers
L31-38 12/21/08 Miami Dolphins
L6-16 12/28/08  at Cincinnati Bangals

Time

7:00 PM
7:00 PM
6:30 PM
6:00 PM

12:00 PM
12:00 PM
12:00 PM
12:00 PM
12:00 PM

12:00 PM
12:00 PM
12:00 PM
315 PM

12:00 PM
12:00 PM
3:15PM

3:05PM

12:00 PM
12:00 PM
12:00 PM

|

288 %ﬁﬁ&; 535

0 N
TEL

111
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NFL recognizes Veterans Day and honors armed
services in November

National Football League

Clubs honor veterans with speclal pregame ceremonies and team
community outreach

The National Football League will honor veterans and members of the military
during November, with teams designating home games as special Veterans
Recognition games throughout the month. The NFL has a long history of
supporting America's armed services, including a 42-year partnership with the
USO that includes overseas visits to troops and trips to military hospitals
nationwide.

The National Football League will honor veterans and members of the military
during November, with teams designating home games as special Veterans
Recognition games throughout the month. The NFL has a long history of
supporting America's armed services, including a 42-year partnership with the
USO that includes overseas visits to troops and trips to military hospitals
nationwide.

Teams and officials will honor veterans and the armed services with a number of
pregame and in-stadium initiatives:

» Officials’ "Remembering Our Troops Campaign": Game officials will
continue their visits to military hospitals in recognition and support of the armed
forces. Traveling to bases on Saturdays in their signature black and white
uniforms, the officials spend time with injured soldiers, in partnership with the
USO. The "Remembering Our Troops Campaign” began with officlals visiting
injured soldiers at Ramstein Air Base in Germany last summer, and will include
eight hospital visits during the 2007 season.

» Military Flyovers: Teams will orchestrate pregame flyovers by military
personnel, many of whom will be introduced to the crowd later in the games. The
Broncos will host the Wings of Blue Parachute Team for a flyover, while the
Chiefs will recognize PAUL BOSWORTH, a local Kansas City resident who was
a POW in Europe during World War Il.
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» Recognition of Local Families and Veterans: The Packers will host a special
pregame ceremony for the families of local military members currently serving
overseas. The Seahawks and Cardinals will honor Purple Heart recipients during
their games, while the Jets will welcome the mother and brother of Long Island
LT. MICHAEL MURPHY, a Medal of Honor recipient, for an honorary pregame
coin toss. Three hundred NASA/Kennedy Space Center personnel will attend the
Dolphins' "Salute to America’s Heroes" game, featuring Apolio 14 astronaut
EDGAR MITCHELL and Apolio 15 astronaut COL. AL WORDEN. The Bilis will
present a special team jersey to a U.S. ARMY STAFF SGT. DAVID BELLAVIA,
recipient of the Silver and Bronze Star and the Conspicuous Service Cross. As
part of the Ravens' Veterans Day tribute, the team will establish live video
contact with “Task Force Raven,” Maryland National Guard Unit (58th IBCT)
stationed in Baghdad.

» Flag and National Anthem Ceremonies: Teams will work with local military
personnel for special flag unfurling presentations and national anthem
performances at the start of their games. The anthem will be sung at an
upcoming Chiefs game by RICHARD GIBSON, a local Marine who was quoted in
a Kansas City paper as saying that his dream would be to perform at a Chiefs
game. The Browns will weicome the Cleveland Opera to sing the anthem at their
Veterans Day Salute game, and a naval officer will perform at an upcoming
Giants game.

» Halftime Marching Band Presentations: Clubs will host local miiitary
marching bands and color guards for special halftime shows and tributes to all
branches of the armed forces.

» Visits to Local Veterans' Homes: Teams, including the Vikings, will spend
time at veterans' homes, visiting with the residents and honoring their service.
Players from the Buccaneers aiso will make their monthly visit to the James A.
Haley Veterans' Hospital in Tampa. Eagles players will travel to the Philadelphia
VA Medical Center along with their team mascot and cheerleaders, while the
Titans will visit a local veterans' hospital.

» Operation Welcome Home and Wounded Warriors: The Panthers will team
up with Operation Welcome Home to provide surprise visits for military personnel
returning from service in lraq and Afghanistan. Both the Panthers and the Jets
will work with the Wounded Warriors Project to host veterans at home games
and give them special stadium tours and VIP access.

The NFL also will salute the Army with in-game public service announcements
during the weekend of November 11-12.
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http://www.kechiefs.com/military/

The Kansas City Chisfa want io invite all members of the Armed Forces (Active duty, National Guard,
Reserve, and Vetarans) and their families to Arrowhead Stadium for the Tampa Bay Buccansers game
mmb-zdbrmmmmuﬂFor&lsmsdnldavmlywemdhlnnullnunbusd
the Miiitary the significant benefit of purchasing $33 tickets. As part of this offer, you will be honored throughout
the game, witness a flyover and enjoy halftime entertainment including a US Army induction ceremony.

In addition, you will receive the banefit of purchasing tickets to all other avallabla homa games at the group ticket
price - $59 for Red Reserve (§5 per ticket savings) and $41 for Red View. As part of this offer, you will also
receive up to a $7 per ticket discount on services, handiing and credit card fees. There are a limited number of
tickets available for these offers|

MILITARY APPRECIATION DAY OFFER INCLUDES:
Miltary Appreciation Day Discounted Tickets

®  $35 (Red Reserve - upper Jevel)

e To purchasa tickets for Military Appreciation Day and all other Chiefs home game click here:
https:/ /oss.tickstmaster.com/htmi/go.htmI?i=ENSt=chiefsko=12135137&g=503 and enter
promotion code: military

e To purchase tickets for all remaining Chiefs home games click here:
https:/ /oss.tickstmaster.com/hMmi/go.htmI?I=ENSt=chiefsho=12135137&g=505 and enter
promotion code: military

] npl::wsdler,ymwlll aiso receive up to a $7 per ticket discount on service, handling and credit
cand .

e To purchase tickets as a group or for more information contact Todd Mackin at 816-920-4836 or
tmackin@chiefs.nfl.com to be seated together!

¢ The Chiefs can heip you set up a customized taligate party for your group.

Questions? Pleass contact Todd Mackin at 816-520-4836 or tmackin@chilefs.nfl.com

The Chiefs want to ensure that averyona has the opportunity to experience Arrowhead in 2008. Please forward this
information to friends and other members of the military.

It’s time to break out your Chiefs Jersey, dust off that taligating grill and most importantly, practice your game
face. The Kansas City Chiefs Football Season is here and you don't want to miss the chance to see Larry Johnson,
lhnysonl:.u:pdnftplduslmnwmlrlndenmnlrdmmdUleMmllghtupmeﬂeld. 2008




